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Dr. Linards Udris – CV 
 

Born March 26, 1977 in Zurich, Switzerland, Swiss citizen 

Senior Research and Teaching Associate at the Department of Communication and Media Research 
(IKMZ), University of Zurich 

Board Member, fög – Research Center for the Public Sphere and Society 

OrcID 

https://orcid.org/0000-0002-5927-5039  

Google Scholar 
https://scholar.google.ch/citations?hl=de&user=fi9HZpUAAAAJ  

Publications list 
https://www.ikmz.uzh.ch/de/research/divisions/publicsphere-and-society/team/linards-udris.html  
 
E-Mail:  l.udris@ikmz.uzh.ch / linards.udris@foeg.uzh.ch  
Phone: +41 (0)44 635 21 17 
Address: IKMZ, University of Zurich – Andreasstrasse 15 – 8050 Zurich 

Education 

2010 Dissertation (Dr. phil.) at the Institute of Sociology at the University of Zurich 

(insigni cum laude) (Prof. K. Imhof / Prof. F. Esser) 

 “Politischer Extremismus und Radikalismus. Problematisierung und diskursive 

Gelegenheitsstrukturen in der Deutschschweiz, 1960-2005” 

2005 Master’s degree (Lizentiat) in History, University of Zurich 

1997-2005 Studies in History, English Linguistics and Sociology at the University of Zurich 

Employment history including current positions 

Since 2018 Deputy Director of Research and Board Member at fög – Research Center for the 

Public Sphere and Society / University of Zurich 

Senior Research and Teaching Associate at the Department of Communication 

and Media Research (IKMZ) 

2015-2017 Deputy Director of fög / University of Zurich 

2011-2014 Senior Research Associate at fög / University of Zurich 

Since 2006 Lecturer: University of Zurich (since 2006), MAZ – Institut für Kommunikation 

(since 2023), University of Fribourg (2021), University of Bern (2014, 2016, 2021, 

2024), Zurich University of Applied Science (2011-2020), Bern University of 

Applied Science (2013-2020), Lucerne University of Applied Sciences and Art 

(2019-2022), University of Salzburg (2016) 

2005-2010 Research Associate at fög / University of Zurich  

2000-2001 Assistant teacher of German at Hartford Union High School, Hartford, Wisconsin 

(USA) 

Institutional responsibilities 

Co-responsible for coordination and output of the research projects at fög/UZH, acquisition of third-

party funds; operational leader or co-leader of specific research projects, including knowledge transfer 

of these projects; teaching BA and MA students; elected speaker and representative of junior and 

senior researchers (non-faculty) at IKMZ (since 2022) 

http://www.ikmz.uzh.ch/
http://www.foeg.uzh.ch/
https://orcid.org/0000-0002-5927-5039
https://scholar.google.ch/citations?hl=de&user=fi9HZpUAAAAJ
https://www.ikmz.uzh.ch/de/research/divisions/publicsphere-and-society/team/linards-udris.html
mailto:l.udris@ikmz.uzh.ch
mailto:linards.udris@foeg.uzh.ch


2 
 

Approved research projects (last five years) 

Project Time Third party funds 

Yearbook Quality of the Media in Switzerland 

(Senior researcher; with M. Eisenegger et al.) 

2009-

ongoing 

Kurt Imhof Stiftung für 

Medienqualität, sponsored by 

foundations, companies, BAKOM, 

and individual donors 

Vote Monitor (Project leader) 2013- 

ongoing 

fög, Gottlieb und Hans Vogt 

Stiftung, Medien- und 

Unternehmensförderungsstiftung 

Structure of the online news media market in 

Switzerland (Project leader) 

2024- 

ongoing 

BAKOM 

Future of news use 2035 (Project leader) 2024- 

ongoing 

Verband Schweizer Medien 

Touring exhibition “In search of the truth. We and 

journalism” (Project leader; Scientific Advisor) 

2022-

2024 

SNF Agora 

Structure of the online news media market in 

Switzerland – Pilot study (Project leader) 

2022-

2023 

BAKOM 

Media performance and democracy (Project partner, 

with B. Stark, R. Weiss, O. Jandura, U. Hasebrink, J. 

Seethaler, M. Schranz & M. Eisenegger) 

2018- 

2021 

DFG, FWF, SNSF (D-A-CH project) 

News agencies and media diversity (Co-leader with 

D. Vogler) 

2021-

2022 

Landesanstalt für Medien NRW 

Teaching activities (last five years) 

University of Zurich: 6 lectures on election and referendum campaigns (2019), media content and 

media use (2019, 2020, 2021, 2022, 2023, 2024); 5 BA seminars on protest communication (2022, 

2023), media organizations (2021), crisis communication (2019), organizational communication 

(2019); 3 BA research seminars, including supervision of BA Theses, on protest communication 

(2019-2020), referendum campaigns (2023-2024) and elections and referendums (2021-2022); 1 MA 

seminar on protest communication (2025); supervision of MA Theses 

University of Bern: courses within the Executive Master of Public Administration (2020, 2022, 2024) 

University of Fribourg: 1 lecture on election and referendum campaigns (2021) 

Applied universities and institutions (Lucerne University of Applied Sciences and Arts, Bern University 

of Applied Sciences Social Work, Zurich University of Applied Sciences, MAZ – Institute for Journalism 

and Communication: courses on issue management and reputation management 

Memberships and reviewer activities 

Deutsche Gesellschaft für Publizistikwissenschaft und Kommunikationswissenschaft (DGPuK), 

European Communication Research and Education Association (ECREA), International 

Communication Association (ICA), Schweizerische Gesellschaft für Kommunikations- und 

Medienwissenschaft (SGKM) 

Reviewer for member organizations listed above, for the journals Communications, h-soz Kult, 

Information, Communication & Society, International Migration, Journal of Baltic Studies, Journalism, 

Journalism Studies, M &K – Medien und Kommunikationswissenschaft, Media, War & Conflict, 

Political Communication, Publizistik, SComS, Social Science Computer Review, Swiss Political 

Science Review, and for the Swiss National Science Foundation 
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Organization of conferences 

3 international preconferences at the annual conference of the International Communication 

Association (ICA) (together with J. Seethaler, Austrian Academy of Sciences): “Media Performance 

and Social Inclusion” (online, 2021), “Media performance and Democracy – The Debate Continues” 

(San Diego, 2017), “Media Performance and Democracy – Defining and Measuring the Quality of 

News” (Fukuoka, 2016) 

International conference on “Populism and Democracy” in Zurich (2016), funded by BMU Foundation 

and NCCR Democracy 

Invitations and awards 

Top faculty paper award of the Journalism Studies Division of the International Communication 

Association (Co-Author of the paper “Diverse Core, Unbalanced Fringes: Assessing the Performance 

of German News Media when Covering Migration”), 2022 

Award (sabbatical grant) of the Swiss Association of Communication and Media Research for the 

dissertation “Politischer Extremismus und Radikalismus. Problematisierung und diskursive 

Gelegenheitsstrukturen in der Deutschschweiz, 1960-2005”, SGKM, 2010 

Invitation as keynote speaker at the division conference “Political communication in and about crises” 

(DGPuK & SGKM, Division Communication and Politics), Fribourg, 9.2.2018 

 

Three most important achievements and activities (last five years) 

Achievement 1: Media Quality 

Contribution to one major achievement in the field of media quality, i.e., the “Yearbook Quality of the 

Media – Switzerland” [1]. Published since 2010, the Yearbook is the starting point of several analyses on 

the quality of news, allowing longitudinal analyses and linkages of supply-side (media structures, media 

content) and demand-side perspectives (audience research). Over the years, for this project fög has 

managed to fundraise more than 4 million Swiss Francs from a variety of sources. Research based on 

data from the Yearbook project has been published, among others, in international journals [2] [3]. The 

Yearbook project has also inspired a cross-national cooperation in form of an SNF-funded DACH project, 

with publications both in academic journals [4] and outward-oriented venues [5]. 

 
Achievement 2: Digital transformation 

As a communication scholar with a background as a historian and sociologist, Linards Udris in his work 

examines the structures and transformations shaping the public sphere in modern societies, increasingly 

focusing his attention on the impact of digitalization on the public sphere on various levels. Addressing 

the macro-level, for instance, he guest-edited a special issue on “Referendum campaigns in the digital 

age”, linking research on media quality with research on direct democracy [6]. Recently, he has published 

a pilot study on the online news market in Switzerland [7]. On the meso-level, he has analyzed the 

communication strategies of German political parties in election campaigns on Facebook [8]. On the 

micro-level, he has turned to analyses of digital news consumption, which includes the effect of low news 

consumption (news deprivation) on trust in politics and participation in referendums [9] and more recently 

analyses of audience expectations towards artificial intelligence in news production [10]. Together with 

Mark Eisenegger (fög & IKMZ, U of Zurich), he is the official Swiss partner of the Reuters Institute (U of 

Oxford) for its international “Digital News Report” on news audiences [11]. He is also currently examining 

possible scenarios of digital news consumption through extrapolations of survey data and expert 

interviews.  

 
Achievement 3: Outreach and public engagement 

In his work, Linards Udris puts a strong emphasis on outreach and public engagement. He has been a 

core member of the “Yearbook” project from the beginning and a country partner of the "Digital News 

Report" (U of Oxford) since 2016 – two projects which explicitly aim to stimulate debates with media 

https://reutersinstitute.politics.ox.ac.uk/digital-news-report/2024
https://reutersinstitute.politics.ox.ac.uk/digital-news-report/2024
https://reutersinstitute.politics.ox.ac.uk/digital-news-report/2024
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practitioners, politicians and the interested general public. The same holds true for the “Vote Monitor” 

(Abstimmungsmonitor): with short accessible reports on the quality of news coverage before each 

referendum campaign, the project helps contextualize referendum campaigns and the role of the media in 

particular, also in cooperation with gfs.bern and Année politique Suisse (Swissvotes). 

Fostering dialogue with the general public, Linards Udris has created interactive, game-oriented formats 

for two large-scale science fairs in Zurich in 2019 and 2021 (Scientifica). He received an SNF Agora grant 

(2022-2024) to support the creation of interactive games for the public touring exhibition "Auf der Suche 

nach der Wahrheit. Wir und der Journalismus" (2023-2026), in cooperation with the non-profit association 

"Journalistory". The goal of this exhibition is to highlight the important role of journalism and to promote 

media and news literacy.  

His outreach activities are also reflected in a wide range of guest contributions, interviews and statements 

for, among others, 20 Minuten (27.6.2023, 22.4.2022, 2.1.2022, 4.6.2021), ARD Tagesschau (1.2.2023), 

Deutschlandfunk (14.10.2019), KleinReport (26.9.2023, 15.7.2020), Matthias Zehnders Fragebogen-

Interview (22.1.2025), La Liberté (24.1.2022), La Regione (7.11.2023), Le Matin Dimanche (29.11.2020), 

persoenlich.com (17.6.2024), Radio 1 (22.10.2018), Radio SRF1 (14.7.2022), Radio SRF Echo der Zeit 

(16.1.2023, 14.1.2022), Radio SRF Kultur (21.11.2021), Radio SRF Rendez-vous (14.10.2019), Republik 

(15.2.2018), SRF 10vor10 (13.12.2024, 4.1.2022), SRF Abstimmungsstudio (24.11.2024, 4.3.2018), SRF 

Einstein (25.10.2018), SRF News (29.6.2024, 11.12.2023), SRF myschool (2.3.2020), SRF Tagesschau 

(15.2.2022, 23.2.2021), St. Galler Tagblatt (28.2.2022), Süddeutsche Zeitung (13.7.2022), Tages-

Anzeiger (5.5.2023, 17.9.2020), WOZ (26.10.2023) 
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